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A global leader in fashion

 — Morris Goldfarb,

Chairman and CEO

We have grown and evolved 
significantly over the past  

50 years because we lead with 
an entrepreneurial approach 

and value relationships.  
This proven formula will drive 

G-III as we enter the next 
phase of our business.”

“
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TEAM
SPORTS
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Who we are
We are global experts in design, 
sourcing, manufacturing, 
distribution, and marketing, 
bringing excitement and 
confidence to customers 
through the fashion we create.
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Purpose
Bring excitement to fashion by unlocking the potential of our brands

Values
Our world-class team is:

 · Passionate about our product

 · Proud of our partnerships

Strategic Priorities
To deliver long-term profitability:

 · Drive our power brands  
across categories

 · Further expand our portfolio through 
ownership of brands and their 
licensing opportunities

 · Extend our reach by developing our 
European based brand portfolio

 · Maximize omni-channel 
opportunities by leveraging data

 · Continue to scale our  
private label business

Foundation for Success
That powers our priorities:

 · High-performing, forward- 
thinking team and experienced  
senior leadership

 · Merchant expertise in  
product development

 · Dominance across a broad range  
of product categories

 · Significantly developed sourcing  
and supply chain infrastructure

 · Diversified distribution network  
to reach customers

 · Accountable for our results

 · Entrepreneurial in our thinking

 · Agile in our execution

6

51485_GIII_2022_ANNUAL_REPORT_DRAFT_04_28.indd   6 5/1/23   10:49 AM



Brands
We own and license a diverse portfolio of more than 30 globally recognized heritage and 
emerging fashion brands and enable them to reach their potential at scale. G-III’s success is 
fueled by our expertise and ability to leverage our highly developed ecosystem throughout the 
product life cycle. We have built a best-in-class reputation for our product expertise in both 
women’s and men’s fashion, across a diverse range of apparel and accessories. Our strengths in 
designing, sourcing, manufacturing and marketing have enabled G-III to unlock the value of our 
global brands and be the partner of choice for some of the largest brands and retailers.

Owned brands include:

Licensed brands include:

77
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Fiscal 2023 brought about exciting changes to G-III as well as 
some challenges for both our industry and the Company. In 
the first half of the year, we increased our ownership of the Karl 
Lagerfeld brand by acquiring the full brand, which furthered our 
strategic priorities, especially ownership of brands within our 
portfolio and expanding our global presence. We achieved solid 
growth with our existing key brands and made strong progress 
on our omni-channel strategy. We also solidified two new growth 
opportunities, which include the re-positioning and expansion of 
Donna Karan and a new long-term license for the Nautica brand 
in North America. 

At our core, G-III embodies an entrepreneurial mindset. Our 
team’s expertise and ability to move quickly has enabled our 
success. Once thought of solely as a leather coat business, we 
have a proven track record of evolving over the years to drive our 
business. Today, we have become a highly diversified company 
and I am extremely proud of the G-III we have built.

We ended the year in a strong financial position with approximately 
$750 million in cash and availability. This is after we utilized $260 
million in cash for several important investments, including $200 
million to complete the Karl Lagerfeld acquisition, $27 million 
for stock repurchases and $25 million for an investment in a 
digital opportunity. Our balance sheet strength provides us the 
flexibility to continue to invest in the future growth of our owned 
brands and consider acquisitions of new businesses. Net sales 
for the full fiscal year 2023 were $3.23 billion, up 17% from $2.77 
billion in fiscal 2022. 

I appreciate what our world class team accomplished this year 
in the face of several challenges. The dynamic environment that 
started early in the year with the war in Ukraine and inflationary 
pressures that resulted in our retail partners’ becoming more 
conservative with orders. We also experienced unique supply 
chain disruptions which adversely impacted our inventory levels 
and associated costs. By the end of the year, we had taken 
actions to moderate our inventory levels and secure additional 
warehouse capacity allowing us to enter the new year in a better 
position. The team’s ability to recognize issues and act swiftly 
to mitigate challenges is precisely the entrepreneurial spirit we 
foster at G-III.

This past year, as people went back to work, resumed socializing 
and returned to a more normal life, consumer demand shifted 
away from casual to dressier product. In anticipation of this shift, 
our teams moved quickly and rebalanced our mix back to these 
“pre-pandemic” categories and we were able to capture this 
demand. As customers returned to stores, we rebalanced our 

omni-channel strategy and redirected merchandise to the right 
channels to reach end consumers.

Accordingly, we continued to grow our key brands, with an 
emphasis on our owned businesses. This growth can be seen 
across several categories including outerwear, dresses and suit 
separates. We have also built solid handbag, footwear and jeans 
divisions, which are quickly growing. 

We announced a significant change to our licenses for Calvin 
Klein and Tommy Hilfiger with staggered category expirations 
beginning in December 31, 2024 and continuing through 
December 31, 2027. This extended timeline allows us to 
strategically transition out of these licenses. While we do not 
expect significant reductions in net sales, net income and cash 
generation over the next three years, we have been working to 
develop new growth opportunities, as I mentioned above, with 
the re-positioning and expansion of Donna Karan and a new long-
term license for the Nautica brand in North America. 

Our owned brands represent $1.3 billion in net sales. With our 
recent Karl Lagerfeld acquisition, we added a key brand to our 
owned portfolio. These owned brands are critical to our business 
because we control the brand direction and they have higher 
margins than our licensed brands. DKNY and Karl Lagerfeld 
are experiencing significant growth and we see even more 
opportunities ahead for these iconic brands. Their success gives 
us confidence that our focus on our growth initiatives will yield 
strong results.

We continue to build on our strong European platform for global 
growth through our Karl Lagerfeld acquisition and investments 
to fuel the acceleration of DKNY. Vilebrequin had the best year in 
its history as the brand continues to find new and unique ways to 
target luxury consumers. 

I am very pleased with the progress we have made across our 
digital strategy, having grown the business by 15%, despite a 
year where industry sales were shifting more to in store shopping 
across all of retail. This was especially driven by our focus on 
pureplay partners, including Amazon, Zalando and Fanatics. We 
invested in our digital team, which drove this growth and believe 
that this is only the beginning. 

We have intensified our focus on our private label business. 
 Our well-developed sourcing and supply chain infrastructure  
has allowed us to create a service offering for a variety of  
retailers. The division grew by 50% this year and many more 
opportunities exist.

Dear Shareholders,
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Sincerely,

Morris Goldfarb

Throughout the year, we furthered our Corporate Social 
Responsibility (“CSR”) agenda, which includes engaging 
our people, protecting the environment and investing in our 
communities. In addition to our internal capabilities, we have been 
working with a number of third parties that are helping accelerate 
our progress. We joined the Sustainable Apparel Coalition (SAC) 
which works to reduce the social and environmental impact of 
apparel, footwear and textile production around the world. We 
engaged ORITAIN, a third-party that uses forensic technology 
to trace materials back to their fiber origins to mitigate sourcing 
risk. And, we hired a leading environmental consulting firm to 
help us develop a roadmap to achieving our goals. 

Our ongoing charitable initiatives include financial support and 
the time of many of our associates to help organizations providing 
support to those in need. In addition, we supported the Ukrainian 
humanitarian crisis financially and through in-kind donations of 
our products and have continued to sponsor scholarship funds to 
historically black college organizations. 

For more information, please see our CSR letter which will be 
posted to our Investor Relations site later this year.

Looking ahead, we are excited about two of our recently 
announced product initiatives which include, re-positioning 
and expanding the Donna Karan brand aggressively beginning 
in Spring of 2024 and a long-term license for Nautica across 
a number of women’s categories and are already directing 
resources to those areas. These initiatives are the beginning of 
our replacement strategy as we transition out of the Calvin Klein 
and Tommy Hilfiger brands. 

These new initiatives, along with strategies for our existing 
portfolio of brands and new opportunities that we are actively 
working on, provide a long runway of continued growth.  Our 
team is excited about what is to come.

At G-III, we have proven time and again over the years that we 
have the ability to quickly pivot to deliver results. We ended fiscal 
2023 in a solid financial position and made significant progress 
implementing our strategic priorities. Looking ahead, we remain 
committed to these five key strategic priorities, which include:

· Drive our power brands across categories

· Further expand our portfolio through ownership of brands 
and their licensing opportunities

· Extend our reach by developing our international opportunities

· Maximize omni-channel opportunities by leveraging data

· Continue to scale our private label business

We value the contributions that come from a diverse range 
of backgrounds, which will better position us for the future. 
We continue to work towards increasing diversity among our 
associates and Board of Directors. This year we have also 
nominated Dr. Joyce F. Brown, Andrew Yaeger and Michael 
Shaffer to our Board and have added six new directors over the 
past five years. I am pleased that we continue to refresh our 
Board to bring in new perspectives, talent, diversity and ideas 
that will support our growth. 

I am genuinely grateful for all our employees whose talent, agility 
and flexibility, during another dynamic year, have enabled us to 
navigate the challenging consumer and economic environment 
while strengthening our focus on our strategic growth initiatives 
as we look to enhance shareholder value.  We have a strong 
foundation for success in place and I am confident in our 
team’s ability to drive our business forward and deliver for our 
shareholders.

On behalf of the entire G-III organization, I would like to thank all 
our shareholders and stakeholders for their continued interest 
and support.
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FINANCIAL HIGHLIGHTS

Net Sales

Net Income (Loss)

Diluted Net Income (Loss) per Share

Working Capital

Total Assets

Stockholders Equity

Return on Stockholders’ Equity

Common Shares Outstanding
[Excluding shares held in treasury]+

 $2,766,538 

 $200,593 (4)

 $4.05 (4)

 $1,142,052 

 $2,742,528 

 $1,519,912 

14.0%

47,916

 $3,226,728

 $(133,061) (5)

 $(2.79) (5)

 $1,073,431

 $2,712,405

 $1,385,448

(9.2)%

46,716

2022 2023
FISCAL YEAR ENDED 

JANUARY 31

(1) Includes (i) non-cash imputed interest expense related to note issued to seller (the “Seller Note”) as part of the consideration for the acquisition of Donna Karan International of $5.0 
million and (ii) asset impairments primarily related to leasehold improvements and furniture and fixtures at certain of our retail stores of $2.8 million. The aggregate effect of these expenses 
were equal to $0.11 per diluted share.
(2) Includes (i) non-cash imputed interest expense related to the Seller Note of $5.4 million, (ii) asset impairments primarily related to leasehold improvements and furniture and fixtures at 
certain of our retail stores, net of gain on lease terminations, of $19.4 million and (iii) a non-cash income tax gain of $6.7 million primarily from foreign tax rate changes. The aggregate effect 
of these exclusions was equal to $0.25 per diluted share.
(3) The Company restructured its retail operations segment and has permanently closed the Wilsons Leather and G.H. Bass stores. Includes net losses from the Wilsons Leather and G.H. Bass 
store operations of $55.7 million, or $(1.14) per diluted share. The results reflect direct store operations including impairment charges, but do not include any allocated corporate overhead 
charges, shared administrative expenses or shared distribution expenses. The results for the current period also include the impact of the pandemic and the liquidation of the Wilsons 
Leather and G.H. Bass stores. These operating results for Wilsons Leather and G.H. Bass are presented solely to provide the historical operating results of the portion of the Company’s retail 
operations segment that was closed and are not intended to be used to develop expectations for future results of the Company or to indicate any future level of profitability of the Company.
(4) Includes (i) asset impairments and gain on lease terminations of $1.5 million, (ii) professional fee expenses related to the Karl Lagerfeld transaction of $2.1 million and (iii) non cash 
imputed interest expense related to the Seller Note of $6.4 million. The aggregate effect of these items were equal to $0.15 per diluted share.
(5) Includes (i) gain in fair value of the Company’s minority ownership in Karl Lagerfeld that it held prior to the Company becoming the sole owner of the Karl Lagerfeld entities of $27.1 
million, (ii) asset impairments and gain on lease terminations, including the goodwill write-down of $347.2 million, of $349.7 million, (iii) expenses related to the Karl Lagerfeld transaction 
that include incentive compensation, professional fees, amortization of inventory valuation adjustments and foreign currency losses of $13.9 million, (iv) non cash imputed interest expense 
related to the Seller Note of $6.9 million and (v) bonus accrual expense reversed due to the goodwill impairment recognized of $17.9 million. The aggregate effect of these items were equal to 
$5.64 per diluted share.

(000’s except per share and return on stockholders’ equity data)

$3,076,208

$138,067 (1)  

$2.75 (1)

$673,107 

$2,208,058

$1,189,009

12.0%

48,709

$3,160,464

$143,837 (2)  

$2.94 (2)  

$754,728 

$2,565,137

$1,290,672

11.6%

48,010

$2,055,146

$23,545( 3)  

$0.48 (3)  

$942,038 

$2,436,386

$1,336,241

1.8%

48,377

2019 2020 2021
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(Exact name of registrant as specified in its charter)

(State or other jurisdiction of
incorporation or organization)

(Address of principal executive offices)

(I.R.S. Employer 
Identification No.)

(Zip Code)
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BUSINESS

Segments 



Calvin Klein and Tommy Hilfiger License Extensions 

Karl Lagerfeld Acquisition 

License Agreement with Nautica 
 



Repositioning and Expansion of Donna Karan 
 

• Owning brands:

-

-

-

-

• Continue to develop and expand our DKNY business and re-position and expand the Donna Karan business: 

• Continued focus on our global power brands: 

• Expanding our international business:



• Increasing digital channel business opportunities:

Broad portfolio of globally recognized brands. 



Licensed Brands 

Proprietary Brands 

Long-standing relationships forged with retailers and license partners through emphasis on design, sourcing and 
quality control. 

Well-developed supply chain infrastructure is a key core competency that leverages strong vendor relationships 
developed over the past 40 years. 

 
 



Diversified business mix across customers, price points, products, and distribution channels. 

Experienced management team. 

Licensed Products 



Fashion Licenses 

Team Sports Licenses 



Proprietary Brands 









Vendor Code of Conduct

Our People 

Diversity, Equity and Inclusion
 



 
Talent Acquisition, Development and Retention 

 
Compensation, Benefits, Safety and Wellness 

• Engage Our People 



• Protect Our Environment

 

Invest in Our Communities







 
Morris Goldfarb

Sammy Aaron

Neal S. Nackman

Jeffrey Goldfarb

RISK FACTORS. 



The failure to maintain our material license agreements could cause us to lose significant revenues and have a material 
adverse effect on our results of operations. 
 

Any adverse change in our relationship with PVH Corp. and its Calvin Klein or Tommy Hilfiger brands, or inability to 
renew the license agreements for these brands, would have a material adverse effect on our results of operations. 
 

Our success is dependent on the strategies and reputation of our licensors. 
 



Our business and the success of our products could be harmed if we are unable to maintain or enhance the images of 
our proprietary brands. 
 

If our customers change their buying patterns, request additional allowances, develop their own private label brands 
or enter into agreements with national brand manufacturers to sell their products on an exclusive basis, our sales to 
these customers could be materially adversely affected. 
 

We have significant customer concentration, and the loss of one of our large customers could adversely affect our 
business. 
 



Our retail operations may continue to incur losses if the revisions to our retail operations do not significantly improve 
the results of operations of our retail business. 

Leasing of significant amounts of real estate exposes us to possible liabilities and losses. 
 

Our retail stores are heavily dependent on the ability and desire of consumers to travel and shop. A reduction in the 
volume of outlet mall traffic could adversely affect our retail sales. 
 

•
•
•
•
•
•
•

Our digital business faces distinct risks, and our failure to successfully manage this business could have a negative 
impact on our profitability. 
 



•

•
•
•
•

•
•
•

If we lose the services of our key personnel, or are unable to attract key personnel, our business will be harmed. 
 

We have expanded our business through acquisitions that could result in diversion of resources, an inability to integrate 
acquired operations and extra expenses. This could disrupt our business and adversely affect our financial condition. 
 

We may need additional financing to continue to grow. 
 

Our business is highly seasonal. 
 



Extreme or unseasonable weather conditions could adversely affect our business. 
 

Our ability to deliver our products to the market could be disrupted if we encounter problems affecting our logistics 
and distribution systems. 
 

Supply chain disruptions have adversely affected, and could continue to adversely affect, our ability to import our 
products in a timely manner and our freight costs. 
 



The need of retailers to rationalize excess inventory could lead to discounts or excess promotional activities, which 
could adversely affect our results of operations. 
 

 
Fluctuations in the price, availability and quality of materials used in our products could have a material adverse effect 
on our cost of goods sold and our ability to meet our customers’ demands.  
 

If we inadequately protect, maintain and enforce our trademark and other intellectual property rights, or infringe the 
intellectual property rights of third parties, our business could be harmed. 
 



We are subject to the risk that our licensees may not generate expected sales or maintain the value of our brands.  
 

Recent and future economic conditions, including volatility in the financial and credit markets, inflation and increases 
in interest rates, may adversely affect our business. 



The cyclical nature of the apparel industry and uncertainty over future economic prospects and consumer spending 
could have a material adverse effect on our results of operations. 
 

The competitive nature of our industry may result in lower prices for our products and decreased gross profit margins. 
 

If major department, mass merchant and specialty store chains consolidate, continue to close stores or cease to do 
business, our business could be negatively affected. 
 

The effects of war, including the war in Ukraine, acts of terrorism, natural disasters or public health crises could 
adversely affect our business and results of operations. 
 



The global health crisis caused by the COVID-19 pandemic has had, and the current and uncertain future outlook of 
the outbreak may continue to have, a significant adverse effect on our business, financial condition and results of 
operations. 

We are dependent upon foreign manufacturers. 
 



 
Our expansion into the European market exposes us to uncertain economic conditions in the Euro zone. 
 

 
We have foreign currency exposures relating to buying and selling in currencies other than the U.S. dollar, our 
functional currency. 
 



We are subject to numerous risks associated with international operations. 
 

•
•
•

•

•
•

•
•

•
•
•

The national security law adopted in Hong Kong may result in disruptions to our business operations in Hong Kong 
and additional tariffs and trade restrictions. 
 



Laws on privacy continue to evolve, and place further limits on how we collect or use customer information could 
adversely affect our business.  
 

We are subject to rules relating to the processing of credit card payments. Failure to comply with these rules could 
result in an ability to process payments which would adversely affect our retail business. 
 



If we do not successfully upgrade, maintain and secure our information systems to support the needs of our 
organization, this could have an adverse impact on the operation of our business. 
 

A data security or privacy breach could adversely affect our business. 
 



Tariffs that have been, and might be, imposed by the United States government or a resulting trade war could have a 
material adverse effect on our results of operations. 



Changes in tax legislation or exposure to additional tax liabilities could impact our business. 
 

We are subject to significant corporate regulation as a public company and failure to comply with applicable regulations 
could subject us to liability or negatively affect the market price of our securities. 
 

The increased focus by stakeholders on corporate responsibility issues, including those associated with environmental, 
social and governance issues, as well as matters of significance related to sustainability, could result in additional costs 
or risks and adversely impact our reputation. 
 



The price of our common stock has fluctuated significantly and could continue to fluctuate significantly. 

•
•
•

•
•
•
•
•
•

Our actual financial results might vary from our publicly disclosed financial forecasts. 



 
We recorded significant charges for the impairment of goodwill during the fourth quarter of fiscal 2023 which caused 
us to report a net loss for fiscal 2023. If our trademarks and other intangibles become impaired, we may be required to 
record additional charges to earnings.  

 
We have a substantial amount of indebtedness, which could have a material adverse effect on our financial condition 
and our ability to obtain financing in the future and to react to changes in our business. 
 

•

•

•

•
•
•

•



Despite our substantial indebtedness, we may still be able to incur significantly more debt. This could intensify the risks 
described above. 
 

The ABL Credit Agreement and the indenture that governs the Senior Secured Notes impose significant operating and 
financial restrictions that may limit our current and future operating flexibility, particularly our ability to respond to 
changes in the economy or our industry or to take certain actions, which could harm our long term interests and may 
limit our ability to make payments under the Notes or the ABL Credit Agreement or satisfy our other obligations. 
 

•
•

•
•
•
•
•

•
•
•

•
•
•



Our ability to continue to have the necessary liquidity to operate our business may be adversely impacted by a number 
of factors, including uncertain conditions in the credit and financial markets, which could limit the availability and 
increase the cost of financing. A deterioration of our results of operations and cash flow resulting from decreases in 
consumer spending, could, among other things, impact our ability to comply with financial covenants in the ABL Credit 
Agreement. 
 

We may not be able to generate sufficient cash to service all of our indebtedness, including under the Senior Secured 
Notes or the ABL Credit Agreement, and may be forced to take other actions to satisfy our obligations under our 
indebtedness, which may not be successful. 



Our variable rate indebtedness subjects us to interest rate risk, which could cause our indebtedness service obligations 
to increase significantly. 
 

We may not be able to repurchase the Senior Secured Notes upon a change of control or pursuant to an asset sale offer. 
 



Our credit rating and ability to access well-functioning capital markets are important to our ability to secure future 
debt financing on acceptable terms. Our credit ratings may not reflect all risks associated with the Senior Secured Notes 
or our other indebtedness. 
 

UNRESOLVED STAFF COMMENTS. 

PROPERTIES.

Retail Stores 



LEGAL PROCEEDINGS. 

MINE SAFETY DISCLOSURES. 



MARKET FOR THE REGISTRANT’S COMMON EQUITY, RELATED STOCKHOLDER MATTERS 
AND ISSUER PURCHASES OF EQUITY SECURITIES. 





[Reserved]

MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF 
OPERATION. 



Recent Developments  

Calvin Klein and Tommy Hilfiger License Extensions 

Karl Lagerfeld Acquisition 



License Agreement with Nautica 
 

Repositioning and Expansion of Donna Karan 
 

Segments  



Industry Trends

Inflation and Interest Rates 

“Supply Chain”



Foreign currency fluctuation

Supply Chain 
 

 

Excess Inventory in the Marketplace 
 

Impact of COVID-19
 



War in Ukraine 

Revenue Recognition 

Revenue From 
Contracts With Customers



Accounts Receivable 

Inventories 

Income Taxes 

Goodwill and Intangible Assets

Intangibles – Goodwill and Other



Fiscal 2023 Annual Goodwill Impairment Testing 



Fiscal 2022 and Fiscal 2021 Annual Goodwill Impairment Testing 

Fiscal 2023 Annual Indefinite-Lived Intangible Assets Impairment Testing 

Fiscal 2022 and Fiscal 2021 Annual Indefinite-Lived Intangible Assets Impairment Testing 

Impairment of Long-Lived Assets 



Equity Awards 

Restricted Stock Units 

Performance Based Restricted Stock Units 



Year ended January 31, 2023 (“fiscal 2023”) compared to year ended January 31, 2022 (“fiscal 2022”) 
 



Cash Availability 

Senior Secured Notes 
 



Second Amended and Restated ABL Credit Agreement 



Reference Rate Reform  
 

 
LVMH Note 

Fair Value Measurements



Unsecured Loans 

Overdraft Facilities 
 

Foreign Credit Facility  
 

Outstanding Borrowings

Share Repurchase Program 



Cash from Operating Activities 

Cash from Investing Activities 

Cash from Financing Activities 

Financing Needs 



Recent Accounting Pronouncements 

QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARKET RISK. 



FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA. 

CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON ACCOUNTING AND 
FINANCIAL DISCLOSURE. 

CONTROLS AND PROCEDURES. 

Internal 
Control — Integrated Framework (2013)

Internal Control — Integrated Framework (2013)



OTHER INFORMATION. 

DISCLOSURE REGARDING FOREIGN JURISDICTIONS THAT PREVENT INSPECTIONS.



DIRECTORS, EXECUTIVE OFFICERS AND CORPORATE GOVERNANCE. 

EXECUTIVE COMPENSATION. 



SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT AND 
RELATED STOCKHOLDER MATTERS. 

CERTAIN RELATIONSHIPS AND RELATED TRANSACTIONS, AND DIRECTOR 
INDEPENDENCE. 

PRINCIPAL ACCOUNTING FEES AND SERVICES. 

EXHIBITS AND FINANCIAL STATEMENT SCHEDULES.  







FORM 10-K SUMMARY. 
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Wholesale revenue variable consideration 

Description of 
the Matter 



 
How We 
Addressed the 
Matter in Our 
Audit 







The accompanying notes are an integral part of these statements. 



The accompanying notes are an integral part of these statements. 



The accompanying notes are an integral part of these statements. 



The accompanying notes are an integral part of these statements. 



1.  Business Activity and Principles of Consolidation 

2.  Cash Equivalents 

3.  Revenue Recognition 



4.  Accounts Receivable 

5.  Inventories 



6.  Goodwill and Other Intangibles 

7.  Leases 

Leases 

 
8.  Depreciation and Amortization 

 



9.  Impairment of Long-Lived Assets 

10.  Income Taxes 
 

Income Taxes 

 



11.  Net Income (Loss) Per Common Share 

12.  Equity Award Compensation 

Compensation — Stock Compensation



 
13.  Cost of Goods Sold 

 
14.  Shipping and Handling Costs 

15.  Advertising Costs 
 

16.  Use of Estimates 
 

  
 
17.  Fair Value of Financial Instruments 



Fair Value Measurements

  
 
Non-Financial Assets and Liabilities 
 



 
 
18.  Foreign Currency Translation 
 

 
19.  Effects of Recently Adopted and Issued Accounting Pronouncements 
 
Recently Adopted Accounting Guidance 

Accounting Guidance Issued Being Evaluated for Adoption 



Wholesale Operations Segment. 

Retail Operations Segment. 

Variable Consideration

Markdowns

Term Discounts.

Sales Allowances

Advertising Allowances

Other Allowances



Return of Merchandise











Amortization expense 

Change in Goodwill 



Impairment 

Fiscal 2023 Annual Goodwill Impairment Test 

Fiscal 2022 and Fiscal 2021 Annual Goodwill Impairment Test 

Fiscal 2023 Annual Indefinite-Lived Intangible Assets Impairment Test 



Fiscal 2022 and Fiscal 2021 Annual Indefinite-Lived Intangible Assets Impairment Test 

Long-term debt 

Senior Secured Notes 
 



Second Amended and Restated ABL Credit Agreement 



 

LVMH Note 
 



Unsecured Loans 
 

Overdraft Facilities 
 

Foreign Credit Facility 
 

Future Debt Maturities 



Accrued expenses 





Unrecognized Tax Benefits 



Income Taxes

License Agreements 

Legal Proceedings 

Canadian Customs Duty Examination 



Share Repurchase Program 

Long-Term Incentive Plan 



Restricted Stock Units and Performance Based Restricted Stock Units 

Restricted Stock Units 
 

Performance Based Restricted Stock Units 
 



Stock Options 

 







Purchase Price Consideration 
 

  



Allocation of the Purchase Price Consideration 
 



 
Net Sales, Operating Income and Pro Forma Impact of the Transaction 
 

 
Investment in Karl Lagerfeld Holding B.V. 



Investment in KL North America 

Transactions with E-Commerce Retailer

 
Transactions with Fabco 

Transactions with KL North America 
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Karl Lagerfeld Hotel, Macau China
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